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Successful year for Daimler Trucks: unit sales  December 27, 2017
in 2017 significantly higher than in previous
year; expected magnitude of 465,000 trucks

e Deliveries in first eleven months up by 12 percent compared with
prior-year period

e Unit sales better than expected at beginning of year, positive
development especially in North America and Indonesia, but also in
many other countries and regions

e Successful defense of market leadership in core markets Europe,
North America and Brazil

e Further consolidation of technological leadership: first deliveries to
customers of fully electric trucks, deployment of digitally connected
trucks in so-called platoons on public highways now also in the
United States

e Martin Daum: “For full-year 2017, we at Daimler Trucks anticipate
unit sales in the magnitude of 465,000 trucks - significantly more
than in 2016 and significantly more than we expected at the
beginning of the year. This is only possible with leading products and
an excellent international team. We used the year 2017 to work hard
on efficient, electric, automated and connected trucks.”

Stuttgart - Stuttgart - Daimler Trucks increased its worldwide deliveries in the first eleven
months of 2017 by 12 percent year on year to 422,500 units, despite the continuation of
disparate market conditions. Until the end of November, more trucks were delivered than in
the whole of last year. In full-year 2016, the Daimler truck division sold approximately
415,100 vehicles of the Mercedes-Benz, FUSO, Freightliner, Western Star, Thomas Built
Buses and BharatBenz brands worldwide.

On the basis of initial December data, Daimler Trucks assumes that it will end the full year

with unit sales in the magnitude of 465,000 vehicles (2016: 415,100). The final sales figures
will be available at Daimler’s annual press conference on February 1, 2018.
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“For full-year 2017, we at Daimler Trucks anticipate unit sales in the magnitude of 465,000
trucks - significantly more than in the previous year and significantly more than we expected
at the beginning of the year. This is only possible with leading products and an excellent
international team - especially with an ongoing situation of weak tailwinds from our markets.
| thank all our employees for their outstanding efforts,” stated Martin Daum, Member of the
Board of Management of Daimler AG, responsible for Trucks & Buses.

“In everything that we do, our focus is on our customers. In order to offer them the best
products and solutions, we work continuously on innovations. We used the year 2017 to work
hard on efficient, electric, automated and connected trucks. In the same way, we will be
sustainably successful in 2018 - the year of the IAA Commercial Vehicles show - and
beyond.”

Significant growth in unit sales thanks to growth in North America

The significant growth in unit sales achieved by Daimler Trucks was driven by the positive
sales development in the NAFTA region, especially in the second half of the year. Although,
as expected, the development of the North American market was slightly weaker than in the
previous year, Daimler Trucks increased its sales in the first eleven months of the year by 12
percent to 150,600 units (2016: 134,200). With a market share of 39.2 percent in weight
classes 6 to 8 (2016: 40.0 percent), Daimler Trucks continued to be the undisputed market
leader for medium- and heavy-duty trucks in North America by a clear margin. A key reason
for the truck division’s success in the North American market is the new Freightliner
Cascadia, which has been produced since early 2017 with an integrated Detroit powertrain
and sets standards in terms of fuel efficiency, safety and connectivity. Also in the fourth
quarter, Daimler Trucks recorded a significantly higher number of orders received in the
NAFTA region than in the prior-year period.

Increases also in Europe and Latin America - growth in Brazil again

Daimler Trucks increased its sales also in the EU30 region (European Union, Switzerland
and Norway) by three percent to 73,600 units in the months of January through November
(2016: 71,100). Mercedes-Benz maintained its market leadership in the segment of medium-
and heavy-duty trucks with 21.0 percent (2016: 20.7 percent). Mercedes-Benz is the best-
selling brand also in Germany, with a market share of 36.6 percent (2016: 37.2 percent) and
deliveries of 28,000 vehicles (2016: 27,600). Since March 2017, Mercedes-Benz trucks
feature the new Truck Data Center. This standardized connectivity module is fitted across the
Daimler Trucks brands: in the Mercedes-Benz Actros, Arocs, Antos and Atego as well as in the
new Freightliner Cascadia and the new FUSO SuperGreat. The Truck Data Center forms the
basis for existing connectivity solutions from Daimler Trucks such as the telematics systems
of Fleetboard, Truckonnect and Detroit Connect. However, it also allows new digital services
such as the Mercedes-Benz Uptime service product. This intelligent linking up of trucks,
Mercedes-Benz Service and customers can reduce off-road times.
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Due to the improved investment climate and thanks to optimized dealership structures,
Daimler Trucks was able to more than triple its deliveries in Russia to 7,800 vehicles (2016:
2,200; +254 percent). In Turkey, Daimler’s truck division achieved sales growth after the
weak development in the previous year and delivered 9,500 vehicles, which is 20 percent
more than in the prior-year period (2016: 7,900). The Daimler company in Turkey had its 50th
anniversary in the summer of 2017. Daimler has produced buses since 1967 and trucks since
1986 in Turkey.

In Latin America, sales of 27,300 vehicles by Daimler Trucks in the first eleven months of
the year were nine percent higher than in the prior-year period (2016: 25,100). There was a
strong contribution from the positive sales development in Argentina, where 5,200 trucks
were delivered to customers (2016: 3,500; +47 percent). In the region’s main market, Brazil,
Daimler Trucks increased its unit sales by eight percent to 12,200 vehicles (2016: 11,200).
With a market share of 28.3 percent in the first eleven months, Daimler Trucks once again
achieved a top position in this important truck market (2016: 29.3 percent). In the next five
years, Daimler will invest approximately 600 million euros in Brazil in the modernization of its
range of trucks, in digital services and in the two local production plants. This means that
Mercedes-Benz Trucks is ideally positioned for the upturn of customer demand expected for
the Brazilian market in the medium term.

Significant increase in unit sales in growth region Asia
Unit sales in Asia increased by a significant 18 percent to 132,400 trucks (2016: 112,600).

In Japan, sales of 40,700 units in the first eleven months were just under the prior-year level
(2016: 42,000) and market share was 19.3 percent (2016: 20.3 percent). The new
SuperGreat heavy-duty truck demonstrates FUSQO’s goal of further consolidating its position in
the Japanese market and sets standards for efficiency, safety and connectivity. Like the latest
heavy-duty trucks from Mercedes-Benz and Freightliner, the new FUSO flagship makes use of
components from the global platform strategy; in addition to a standardized
electric/electronic architecture including the Truck Data Center, it also features a shared
powertrain.

In Indonesia, Daimler Trucks profited from the growth dynamism of the overall local truck
market. Sales of 37,600 units in the first eleven months were significantly higher than the
prior-year number of 24,400 trucks sold (+54 percent). At the local production plant in
Wanaherang, a Mercedes-Benz truck drove off the assembly line for the first time in 2017.
This vehicle now supplements the market-specific range of locally produced FUSO models as
a heavy-duty truck with the three-pointed star, and is used primarily on construction sites.
With the FUSO brand, Daimler Trucks has had a very strong positon in this southeast Asian
country for more than 40 years.
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Although the overall market in India was smaller than in 2016 - as a result of regulatory and
tax changes especially in the first half of the year - Daimler Trucks significantly increased its
unit sales in the fifth year since the launch of the BharatBenz brand. From January through
November, 15,200 vehicles were delivered (2016: 12,100; +26 percent). Market share
increased by 2.3 percentage points to 9.0 percent. The plant in Chennai produces BharatBenz
trucks not only for the local market, but also for export, meanwhile to more than 40 markets
in Asia, Africa and Latin America. In the Middle East, deliveries grew significantly by 31
percent to 21,000 vehicles (2016: 16,000).

In China, the world’s biggest vehicle market, Daimler holds a 50-percent interest in the joint
venture Beijing Foton Daimler Automotive Co. Ltd. (BFDA), the producer of medium-duty and
heavy-duty trucks under the Auman brand. Along with the significant market recovery in
China, sales of 104,600 Auman trucks in the first eleven months were significantly higher
than in the prior-year period (2016: 68,800; +52 percent). Unit sales by the joint venture are
not included in the consolidated sales of Daimler Trucks.

Fully electric and connected - impressive demonstration of leading technological role

In addition to its sales success in the various markets, Daimler Trucks was successful also in
extending its technology leadership: keyword “fully electric truck.” The development team
continued its intensive work on the electrification of the heavy-duty Mercedes-Benz truck. The
so-called innovation fleet will be on the roads already in 2018: The fully electric Mercedes-
Benz heavy-duty truck for distribution transport will be in normal use with customers and -
in close consultation with the customers - will be further developed towards market maturity
and series production.

In the year 2017, the first fully electric FUSO eCanter light-duty trucks from series
production were handed over to customers. FUSO eCanter trucks are already in operation for
the logistics company UPS in the United States and for the Seven-Eleven supermarket chain
and Yamato Transport in Japan. In Europe, the globally active logistics companies DHL, DB
Schenker, Rhenus and Dachser took delivery of new eCanter trucks in mid December. Over
the coming years, FUSO plans to deliver a total of 500 trucks of this generation to selected
customers. Large-series production is planned for 2019. Depending on superstructure and
application, the eCanter has a payload of up to four and a half tons. The batteries weigh
approximately 600 kilograms and allow a range of more than 100 kilometers, which in many
cases is more than the daily distance covered in light distribution transport. The eCanter is
not only environmentally friendly, it is also cost-efficient and economical for customers.
Compared with a conventional diesel version, operating costs of up to 1,000 euros per
10,000 kilometers can be saved.

With its brands Mercedes-Benz, Freightliner and FUSO, Daimler Trucks has been doing

pioneering work for many years in the field of automated and connected driving.
Worldwide, Daimler Trucks has meanwhile connected approximately 500,000 trucks with the
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internet of things - more than any other manufacturer. Daimler is the first truck producer to
test the use of digitally connected trucks -so-called platooning - on public highways in
the United States. Truck platooning uses connectivity and automated driving to increase
safety with trucks driving in a convoy, as well as making the drivers’ work easier and
improving fuel efficiency due to smaller gaps between the vehicles. As of 2018, Daimler
Trucks North America will test the digital coupling of trucks in normal transport operation
together with large fleet customers. Already in April 2016, three connected and
autonomously driving Mercedes-Benz Actros trucks drove from Stuttgart to Rotterdam in the
context of the European Truck Platooning Challenge.

In a so-far unique test, Daimler Trucks presented another potential solution for the future use
of commercial vehicles driving in automated mode in the fall of 2017. Following a
successful demonstration of the innovative Highway Pilot and Highway Pilot Connect
systems, which allow truck platooning, the truck division presented a further stage of
development along the way to the fully connected and autonomous truck. On an airfield, the
world’s leading manufacturer of commercial vehicles demonstrated - as specifically
requested by a customer - how automated snow removal can be practically implemented at
airports. Four Mercedes-Benz Arocs semitrailer tractors cleared the snow from the airfield in
automated mode and in conjunction with each other by remote control. The advantages are
clear, as the need for snow removal in winter is hard to predict and plan. Other applications
such as driverless operation in mines, at container terminals or in other closed-off areas are
also conceivable.

This document contains forward-looking statements that reflect our current views about future events. The words
“anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” “can,” “could,” “plan,” “project,” “should” and
similar expressions are used to identify forward-looking statements. These statements are subject to many risks and
uncertainties, including an adverse development of global economic conditions, in particular a decline of demand in our most
important markets; a deterioration of our refinancing possibilities on the credit and financial markets; events of force
majeure including natural disasters, acts of terrorism, political unrest, armed conflicts, industrial accidents and their effects
on our sales, purchasing, production or financial services activities; changes in currency exchange rates; a shift in consumer
preferences towards smaller, lower-margin vehicles; a possible lack of acceptance of our products or services which limits
our ability to achieve prices and adequately utilize our production capacities; price increases for fuel or raw materials;
disruption of production due to shortages of materials, labor strikes or supplier insolvencies; a decline in resale prices of
used vehicles; the effective implementation of cost-reduction and efficiency-optimization measures; the business outlook for
companies in which we hold a significant equity interest; the successful implementation of strategic cooperations and joint
ventures; changes in laws, regulations and government policies, particularly those relating to vehicle emissions, fuel
economy and safety; the resolution of pending government investigations or of investigations requested by governments and
the conclusion of pending or threatened future legal proceedings; and other risks and uncertainties, some of which we
describe under the heading “Risk and Opportunity Report” in the current Annual Report. If any of these risks and
uncertainties materializes or if the assumptions underlying any of our forward-looking statements prove to be incorrect, the
actual results may be materially different from those we express or imply by such statements. We do not intend or assume
any obligation to update these forward-looking statements since they are based solely on the circumstances at the date of
publication.
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If you have any questions, please contact our Investor Relations Team:

Bjoern Scheib
Tel. +49/711-17-95256

Christian Crusen
Tel. +49/711-17-97778

Julian Krell
Tel. +49/711-17-99320

Daniel Eichele
Tel. +49/711-17-92104

E-mail: ir.dai@daimler.com
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Lutz Deus
Tel. +49/711-17-92261

Rolf Bassermann
Tel. +49/711-17-95277

Edith Callsen
Tel. +49/711-17-97366

Johannes Schmalzriedt
Tel. +49/711-17-70314
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