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Half-Yearly Financial Report 2009:

- Volkswagen Group’s business significantly affecte d by the global
financial and economic crisis

- Operating profit amounts to EUR 1.2 billion (EUR 3.4 billion) in the
first six months of 2009; EUR 0.9 billion attribu table to the
seasonally strong Q2

- Profit before tax decreases to EUR 0.8 billion (E UR 3.8 billion)

- Group sales revenue 9.4 percent lower than in the prior-year period at

EUR 51.2 billion

- Automotive Division’s ratio of investments in pro perty, plant and
equipment (capex) to sales revenue at 5.6 percent (4.3 percent)
- Net cash flow in the Automotive Division at EUR 4 .3 billion

(EUR 2.3 billion)

- At EUR 12.3 billion, Automotive Division net liqu idity up
EUR 4.3 billion on year-end 2008

- Group products successful despite the crisis:
- In a declining global passenger car market (—17 .7 percent), Group
deliveries to customers fell by 4.4 percent yea r-on-year to
3.1 million vehicles

- Volkswagen Group increases market share in worl d’s key markets

- Group deliveries in the core German, Chinese an d Brazilian markets
exceed prior-year figures

- New Polo gets off to successful start in the Ge rman market; strong
demand for Golf GTI and Golf GTD

- New Passat Lingyu and new Golf introduced in Ch ina

- Audi presents the Audi A4 — the most efficient premium B-class
vehicle, at 119 g/km CO 2

- SEAT Exeo successfully launched in the B segmen t

- Skoda Superb launched in China

- Volkswagen Group’s environmentally friendly pro duct portfolio further
expanded



Volkswagen Group:

Deliveries to customers ‘000 units 3
Vehicle sales ‘000 units 3
Production ‘000 units 2
Employees June 30/Dec. 31 363
Sales revenue EUR million 51
Operating profit EUR million 1
Profit before tax EUR million

Profit after tax EUR million

Automotive Division (including allocation of consol
between the Automotive and Financial Services divis

Cash flows from operating

activities EUR million 6
Cash flows from investing

activities*) EUR million 2
Net liquidity at June 30 EUR million 12

Net liquidity at June 30/Dec. 31 EUR million 12

*) Excluding acquisition and disposal of equity inv
EUR 3,469 million (previous year: EUR 2,780 mill
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(The full interim report is available at “www.volks
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